JOIN THE DIALOGUE

Turning thoughts and talk into practice
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Please take a seat where you feel at home*

*or the next best spot ;-)
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& SUPPORT

#FVcrossingborders
#Foodinnovation
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\What is your chosen role/colour?
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What is the biggest challenge to get food transition to work
in practice?

What is your chosen

role/colour?

® Happy customers
lconic products

@ Young talent

® Knowledge & support
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\What could be the biggest contribution from your role?
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\Who can make the biggest impact in shaping the future of
food within the next 5 years? Those who...
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Look to Innovative products that Provide the right food ingredients
shape the market
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